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KUpla Znpeta

loUAlog-ZentéuPBplog 2024

H g§€Ai&n tng Stadktvakng prnpng tng xwpog pe Baon tov deiktn NSI (Net Sentiment Index)

*  E&etalovtag to tpito TPlHNVo cuVOoALKA Kat pe Baon tov deiktn NSI, n EAAAda (27)) katatdoostal otnv tetaptn B€on peta tnv Moptoyalia (56), tnv
ItaAia (49) kat otnv Kpoartia (48). Ztnv mEUmTn Kal teAevtaia O€on katataoostal n lomavia.

* 0 beiktng NSI Eekivnoe xapnAa tov lovALo (10), aAAa BeAtiwOnke Tov AUyouoTto (20) kot avékappe onUavTIKa tov ZentéuPplo (51).

*  Moapopotla taon akohovBnoe kat o deiktng NSI yia Tnv ABrva.

To neplexOpevo Twv SLadiktuakwv ou{NTROEWV

* H&wdiktuakn ¢riun tng EANAdaG cuvexilel vo GUYKEVTPWVEL TOV HEYAAUTEPO OYKO OTIKWV oUINTAOEWV O O€pLaTa TOALTIOMOU KAl YOLOTPOVOLOL.

* H kalokatpvi mepiodoc otnv EANGSa mtepleiyxe MOAAEC OeTikEG avadopEc e Epndaon ot BLWOLLATNTA, OTIWG T EYKOLVLO TOU TIPWTOU TPACLVOU
oupavoéLOoTN TN Xwpagc, Tou MUpyou tou Melpald, Kot pa mpwtoBoulia meptBaAoVTIKNC evaloOntomnoinong oto XwpeLo Amoikia, Tng Avépou.
ErmunpooBeta, OETIKA OXOALOL GUYKEVTPWOOV TA OLVEYYLYTA TOTILOL OE TIPOOPLOMOUG OTIWGE N ZAMOC Kal N THAOC, TIOALTLOTIKEG EUTELPLEG OTIWCE UL
€kBeon otnv MNapo, aAAA Kal n eUmeLpio SLapovrg o€ MOAUTEAN KataAvpata.

*  OuKAWATIKEG Ka TTEPLBAAAOVTIKEG TTPOKANOELG, OTIWC TO TIEPLOTATLKO LE TA VEKPA Papla oTtov BOAo, oL mupKayLlEG kovta otnv ABrva Kot n
vevikotepn coBapn Enpacia mou mAnRtteL tn Notia Eupwnn amotéAecav mnyn apvnTikwv oXoAlwv.

*  [Mapolo nou 1o BEpa tg Dhoeviag Snuolpynoe cuyKPLTLKA AlyoTtepeG oulnTAOELS, KATEAAPBE TNV Tpitn B€0N OTOUC TAPAYOVTEG TTOU SNULOUPYOUV
Betikn prun.

Period of analysis: July 1st, to September 30th, 2024.
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KUpla Znpeta

loUAlog-ZentéuPBplog 2024

H a§loAdynon tng epnepiag

* To eninedo wavomnoinong yta tnv EAAada mapépeive moAw udnAd (9,1) kat uPpnAotepo amno tnv Babuoloyia tng Eupwnng cuvoAika (8,8). H
enidoon auth lval mMoPOPOLA OTNV GUVTPLITTLKA TIAELOVOTNTA TWV MEPLPEPELWV LE OAEC OXESOV TIG TTEPLOXEC VAL CUYKEVTPWVOUV ToUuAdxLotov 9,0
avadelkvuovtag TNV tkavotnta tng EAAASAG va avTOmOKPIVETOL OTLG TPOOSOKIEG TWV EMLOKETTWY, QKON KOL KOTAL TNV O} TG TOUPLOTLKAG
nepLodou.

* 0 oykoc twv aflohoynoswv yla tnv EAAada napouvaoiaoce otabepn avénon HExPL Tov AUYOUOTO, EVW UTINPEE L0 ULKPT TITWON ToV ZEMTEURPLO, KOOWG
TO TPiTO TPiNVOo 6SeVE 0TO TEAOG TOU.

* Efaipeon anotélece n ABriva rou dlatripnoe otabepd Oyko afloAoyrnoswv amo tov AmpiAlo kal onpeiwoe pla ehadpd avodo tov ZenTEUPpPLo,
YEYOVOG TToU UTTOSNAWVEL TN CUVEXN EAKUCTIKOTNTA TNG ABRVAG YLO TOUG ETILOKETTEG AVEEOPTATWG LRVAL.

To EMPEPOUG CUOTATLKA TNG EUMELPLOG

*  Je gBVIKO eminedo ol afLoAoYNOELG YLa TA EMIHUEPOUG CUOTATLKA TOU TOUPLOTIKOU TIPOLOVTOG (TTOALTLOHOG, yaoTpovouia, epnelpia otn BaAacoa),
gxouv unAn Babpoloyia, evw o oAtilopog (9,3) kat n yaotpovopia (9,0) emépaocav tnv epnepia otn Oalacoa (8,8).

*  ARO tnVv avaAuon TPoKUTITEL OTL oL Ta€dLwTteg otnv EAAASa ekTLpHoUV TTOAU To avOpwrivo Suvapiko, Sivovtag e€atpetikn Badpoloyia, nepito 9,4
0TO OUVOAO TG XWPAG, evw o€ 10 amod tig 14 xwpLkeg evotnteg EAafe tnv uPnAdtepn Babpoloyla amod Toug mapdAyovieg ou e¢etalovTal.

*  [eVIKQ, KaTaypAadETOL LKOVOTIOLNON WG TTPOG TNV a€la TWV EUTMELPLWV OE OXEON HE TO KOoToG (Value For Money) anodidovtac Babuoloyia otn xwpa
8,9, £va oAU BETIKO eMiTEVYHA ELOLKA KATA TN SLAPKELA TNG TIEPLOSOU ALXUAG.

*  Qc¢mpog tn Buwopotnta (8,2) kat Tnv vyLewvn (8,1), kataypddovtol OXETLK LKAVOTIOLNTIKEG A§LOAOYNOELC, av kal N Babuoloyia otov mapdayovia
UYLELvn elval xapunAotepn ano 8 otnv Iteped EAAASa (5,8), Tnv Kpntn (7,5) kot ta Iovia Nnowa (7,6) kot oplaka (7,9) oto B. Awyaio kal thv
Melomovvnoo. Avadoptka pe tn Blwolpotnta n Baduoloyia sivat xapnAotepn ano 8 otnv Kpntn (7,8), tic KukAadec (7,2), kat tnv Nelonovvnoo
(6,9).

Period of analysis: July 1st, to September 30th, 2024.
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KUpla Znpeta

loUAlog-ZentéuPBplog 2024

H touplotiki epmnelpia ava nepipEpela

* H Kevtpwn EAAada, n NeAondvvnoog kat n Oscoalia étuxav tnv uPnAdtepn BabpoAoyia yia Tov MOALTIONO, evw akoAouBnaoav pe pkpn dtadopd
n Kevtpwkn Makedovia, ot KukAadeg kat n Autikr) EAAGSQ.

* H Autikil Makedovia éAafe tnv uPpnAotepn Babpoloyia otnv Katnyopia yactpovopia pe tnv Kpntn, ta lovia Nnota, tnv NeAondvvnoo Kot tn
AvuTtikn) EAAGSa va katalapfavouv tn deUtepn Baon.

*  H'Hnepog, Onwg Ko To SeUTEPO TPiNVo, EAaBe tnv uPnAotepn Babpoloyia yia tnv epmnelpia otnv OaAaococa, akoAouBolpevn amo tig KUKAASEG
Kol Tnv Nelomovvnoo.

Ooov adopa 10 avOpwrnivo Suvapkd, n Attiky, ta lovia Nnowd kat n NMeAonovvnoog sixav tnv uPnAotepn Badpoloyia.

* H Avtki Makedovia kot n Autiki EAAada mponyouvtal otic aloAoyNOELG WG TTPOC TN OXE0N TOLOTNTOG-TLHNG.

* O Bwotpeg dpaoelg smatvédBnkav neplocodtepo otnv Kevrpkn Makedovia.

*  Kevtpwn Makedovia, KukAadeg kot AvatoAikn Makedovia kot Opakn éAafav tnv uPnAotepn Babuoloyia yla TNV VYLELWVN.

ALoAOynon tn¢ EUneLpiog ava ayopa

*  Ouemokenteg ano ti¢ Hvwpéveg NMoAtteieg kat to Hvwpévo Baoilelo €édwaoav tig uPnAotepeg cUVOAKEG BaBpoAoyieg, 9,3 kaL 9 avtioTtolya,
akoAouBoUpevol ano ekeivouc ano tn leppavia pe 8,8, tn NaAAia pe 8,7 kat tnv ItaAia pe 8,5.

*  Outpelg onpavtikotepes long haul ayopég €dwaoav moAu vPnAn Badpoloyia -Avotpalia pe 9,4, Hvwuéveg NoAtteieg Apepikng kat Kavadag pe
9,3.

Period of analysis: July 1st, to September 30th, 2024.
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Key Sentimnr

GREECE’S ONLINE SOCIAL REPWYT
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Sentiment Tracker

METHODOLOGICAL OVERVIEW OF DESTINATION REPUTATION AT LARGE

Analysing online social data

* The “sentiment” reflects the state of travel brands’ online reputation. These are seen
through online social conversations at a global level.

* They are shared by differing media, consumers, companies, citizens, brands and officials
on websites, forums, blogs & social networks.

* While sentiment is not predictive of travellers’ planning, a positive e-reputation is
essential to generate favourability towards destinations and travel brands, particularly
when choosing a destination.

* In Q3 2024, Greece was mentioned 268K+ in social conversations in relation to travel,
generating 2.6M engagements, shared by 67K+ unique authors from 200+ countries.

1%

H Social Networks

B Online News

M Blogs / Forums
Magazine / Newspaper

TV/Radio
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Key Sentiment Trends

SUMMARY FOR THE THIRD QUARTER OF 2024

* Greece’s overall Net Sentiment Index for the third quarter of 2024 started with a relatively low score in July, saw a slight increase in August, and
continued recovering into September. It currently ranks fourth alongside Portugal, following Italy and Croatia. Similarly, the polarity of
conversations surrounding Athens began with a low score in July, dropped further in August, and rebounded by September, placing it in sixth
compared to other benchmarks.

* The topic of Culture continues to experience the highest volume of conversations, while also maintaining one of the most positive sentiments
overall. Gastronomy ties with Culture in terms of positive sentiment, reflecting the second highest volume of online stories. In contrast,
conversation volume regarding the topic of Environment remained stable but exhibited a downward trend in terms of polarity, likely due to the
persistent impact of extreme weather events. Lastly, while the volume of conversations related to Hospitality has increased, the sentiment score for
this topic dropped.

* Greece's summer season was marked by a wide range of positive online stories. A key topic was sustainability, with notable highlights like the
unveiling of the country's first green skyscraper, Piraeus Tower, and an environmental initiative in Apikia village. Beyond the typical tourist hubs,
quieter destinations have been gaining attention online. Places such as Samos and Tilos were praised for their serene, untouched landscapes,
perfect for those seeking an escape from the crowds.

* Greece’s cultural offer also thrived, including an exhibition on Laros Island. Additionally, Maye Musk, mother of Elon Musk, visited Greece to
promote her book and seemed to enjoy exploring cultural landmarks such as Plaka and the Acropolis Museum. Luxury hotels on Mykonos and
retreats focused on low-carb holidays also garnered attention, highlighting the diverse lodging and wellness options Greece has to offer.

* Climate and environmental challenges remain at the forefront of negative online stories. One particularly striking incident occurred in the port city
of Volos, where thousands of freshwater fish died drawing significant attention. This was followed by wildfires near Athens and the more
generalised severe drought impacting Southern Europe. In addition to environmental crises, there were also concerns around security, as a couple
of reports of attacks on tourists surfaced.

Period of analysis: July 1st, to September 30th, 2024.
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Net Sentiment Index

TRENDS FOR GREECE’S ONLINE REPUTATION
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Reputation Topics

TRENDS FOR GREECE’S ONLINE REPUTATION

Conversations on the topic of culture were the most dominant in terms of volume, as well as in terms of having one of the highest level of positive polarity
throughout the third quarter. At the same time, the Gastronomy topic exhibited a comparable level of positive polarity to that of Culture. Conversely, the
Environment topic continued to experience a decline in polarity, likely influenced by the climate-related stories that were prevalent during the summer months.
Meanwhile, the Hospitality topic has seen a marked decrease in polarity, while the volume of conversations on it has risen.

Volume of Social Conversations Net Sentiment Index

Culture Culture

Gastronomy Gastronomy

Environment 8.853 Hospitality

Hospitality 871 Environment

Period of analysis: July 1st, to September 30th, 2024.
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Positive Sentiment Drivers

STORIES FUELING GREECE’S SOCIAL REPUTATION

Greece’s summer season featured a number of positive stories with a focus on sustainability, including the opening of the country’s first green skyscraper, Piraeus Tower, and an
environmental awareness initiative in Apikia village. Beyond the main tourist hubs, destinations like the islands of Samos and Tilos were highlighted in Q3 for their peaceful
untouched landscapes, ideal for travelers seeking an escape from typical tourist spots. Cultural highlights included an exhibition on the island of Laros, along with lodging and
food experiences like Cavo Tagoo Mykonos and various restaurants in Athens, such as rooftop and seaside dining.

Examples of reputation drivers

Staying at the luxurious 5-star Cavo Tagoo Mykonos, enjoying a breathtaking
sunset from a floating sunbed.

Participating in a Keto Mediterranean retreat in Greece, a low-carb holiday
focused on well-being and forging connections.

Mastiha from the Greek islands of Chios showcased as the basic ingredient for
flavorful and refreshing cocktails ideal for the summer.

Discovering the vibrant atmosphere of a Greek farmers' markets in Nafplion
Where to eat in Athens (Rooftop restaurants, seaside dining, etc.)

Maye Musk, mother of Elon Musk, visited Greece to present her book, exploring
sites like Plaka and the Acropolis Museum.

The group exhibition “All Things Become Islands Before My Senses” was held on
the island of Laros, highlighting the island's complex history, including the period
of Italian occupation.

The historic “Pelion Train” has been revived, offering a mythical journey through
the Centaurs' Mountain in Greece.

Period of analysis: July 1st, to September 30th, 2024.

Piraeus Tower, Greece's first green skyscraper opens, setting a new standard for
urban revitalization with low-impact lighting.

Waste bins in Apikia village repainted in traditional Cycladic designs, a creative
idea from residents to promote respect for the environment.

Highlighting the amazing quality of life outside Greece's tourist hubs, with good
weather, delicious local cuisine, and friendly hospitality

The island of Samos has been ranked as the top “secret” destination for Italians,
celebrated for its escape from the stereotypes of mass tourism.

Tilos is a haven for nature enthusiasts, boasting untouched beaches

Costa Navarino, with four top-quality golf courses and various recreational
facilities, is becoming a premier destination for golf enthusiasts.

3 alternative ways to experience Athens (Olympic-inspired workout tour with a
certified sports trainer, participating in street art tour, etc.)

This summer's increase in Turkish tourists is supporting Greece's local economy.

Greece Reputation Tracker | 11 Note: For a full list of sources, please see appendix A
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

CAVO TAGOO Mykonos in Greece - World's First Hotel with 2 Million Followers (4K Travel Viog)

womost popular tourist destinations in the world, attracting tourists from all over the worid, The
tourist areas of Mykonos ... Port & New Port 1:01:21 At & Boutiques 1:08:10 Transfer to next hotel
#gréece ¥mykonos Fcavotagoo Fmykonosisland. .

published on 27/07/24 a1 13:26 | YouTube | Japan | yoube com
Keto Mediterranean Retreat 2024: A Culinary Odyssey Through Time and Taste
...us all, Cultural Immersion: A Journey Through History and Flavour Every day was a new

adventure, a new chapter in our Keto Mediterranean story. We explored the cultural treasures of
Greece, starting with the historic heart of Athens, where the...

published on 03/09/24 at 17:39 | Blogs | Greece | www.greckgoesketo.com

Mastiha Cocktails: The Greek Summer Experience

...#mixology #mixologist #mixologytiktok #athens #travelgreece #skinnycocktails #lowcal

music by lkson According to the following video by Nikki's Modern...

published on 04/08/24 at 15:23 | Online Mews Other | United States | greekreporter.com

Shopping at a Greek Farmers Markets

WOUR GLIDE T0 FRESH =
SEOEN. = Whether you're planning your next holiday trip to Greece or dreaming of making it your new home
I'm here to guide you .., gems to savoring local foods, I'm here to guide you on how 1o experience
Greece |ike a true local. @FOLLOW ME ON S0CIAL..

published on 0&/07/24 at 17:26 | YouTube | Greece | youlube.com

Period of analysis: July 1st, to September 30th, 2024.

#lowsugar #cocktailrecipes #superfood ... #summercocktail 7 Taste It — TELL YOUR STORY of!

Where to Eat in Athens, Greece! Best Restaurants, Bakeries & Rooftops Food Tour!

...during your trip to Athens, Greece! Check out our Athens, Greece Videos: Athens Top Things To
Do Travel Guide ... in Plaka (Athens): https://youtu.be/0aYKNhNoidc Check out these Incredible
Experiences: Amazing Athens Food Tour...

published on 10/08/24 at 15:58 | YouTube | Canada | youtube.com

Maye Musk, Elon's Mother, Falls in Love With Greece

second time that Maye Musk has visited Greece in the...

published on 06/07/24 at 06:53 | Online News Other | United States | greekreporter.com

6 Stunning European Art Destinations to Visit in Summer 2024

...Euros bringing a swathe of international visitors to the continent. In the art world, meanwhile, the 2024 Venice Biennale

is ... stunning locations that are sure to make any trip even more memorable. From remote mountain villages to sun-
drenched...

published on 18/07/24 at 1817 | Online News Other | United States | www.artsy.net

Pelion Train Restarts Mythical Tour of the Centaurs Mountain in Greece

After its stoppage in 1971, efforts were made for its restoration as a touristic railroad in an
environment of exceptional... Since then, the train has continued to pass through the spectacular

landscape of Mount Pelion, which, according to...

published on 01/07/24 at 10:03 Online News Other United States | greekreporter.com

...the Athens Riviera, she visited ancient and modern sites of the Greek capital including Plaka and
the Acropolis Museum. "Exploring the Plaka area of Athens,” she captioned a post. This is the

MM 8l B S maas SEMA
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lllustrative Social Posts

STORIES REFLECTING POSITIVE SENTIMENT

with its retrofit complete, athens' piraeus tower becomes the first green highrise in country

...highrise and second tallest building in Greece, marking the starting point of the Athenian Riviera.
It stands today as a mixed-used, fully accessible, and sustainable landmark with public open
spaces and a contemporary workplace, soaring 88 meters...

published on 16/08/24 at 12:50 | Online News Other | Italy | www.designboom.com

ANDROS: Waste bins in Apikia village repainted in traditional Cycladic designs

...shame that tourists from other countries come and pick up their trash and even sit on the
discarded sofas! See the photos: Andros, Apikia, Cyclades, Cycladic architecture, Cycladic art
cycladic design, Cycladic Island, Greece...

published on 17/07/24 at 16:13 | Blogs | United States | greskcitytimes.com

Their family values, the s=nse of commurnity, even the food—it all f=lt 2o dlose to what Lgrew up
with, And here's something | found fasoinating: you ¢on't need a high-paying job to enjoy life here,
Greece, especially outside the big tourist hubs, is incredibly affordable... With its perfect weather,
meuth-watering food and unmatched hospiality, ife there feels rich in the ways that truly maiter. 17
you asked me, I'd say | could easily picture myself building a family there, Greace just has that
charm, that sense of belonging. Have you ever been.

publizhed o 13/09/24 &1 16:31 | Twitter | Germany | twitter.com

Samos Is At The Top Of The "secret" Destinations For Italians

it, the most popular Italian website specialising in holidays in Greece. The travel website
MyGreekSalad has identified ... Eastern Samos, Paris Papageorgiou. Greece news, Greece travel, ,
Samos, samos travel, travel, Travel...

published on 02/08/24 at 16:06 | Blogs | United States | greekcitytimes.com

Period of analysis: July 1st, to September 30th, 2024.

Tiny Greek island with crowd-free beaches has ‘peace and quiet' and ‘taste of real Greece'

... “The inhabitants are lovely people, warm and welcoming. So if you like peace and quiet and want
a taste of real Greece ... “The inhabitants are lovely people, warm and welcoming. So if you like
peace and quiet and want a taste of real Greece...

published on 10/07/24 at 01:03 | Newspaper | United Kingdom | www.express.co.uk

How Greece (yes, Greece!) is becoming a golf paradise

...a doozy. In recent years Greece has been one of the hottest tourism destinations for Americans.
It is rich in history ... beaches, stunning architecture and amazing food that is the archetype of the
fabled Mediterranean diet. It's also one of the...

published on 18/08/24 at 15:18 | Online News Other | United States | golf.com

3 alternative ways to experience Athens

...great Olympian! Athens Street Art Tour Artisn't just limited to museums, and Athens is a prime
example of this. The ... Luxury Travel Blog and has worked in the travel industry for more than 30
years. He is Winner of the Innovations in Travel...

published on 05/07/24 at 02:32 | Blogs | United Kingdom | www.aluxurytravelblog. com

Turkish tourists boost Greek island economies

...first week of July, 182,000 Turkish tourists had visited Greece, with 35,000 benefiting from the "visa at the door” ... year,

they have established friendly relations with the island residents.” Andreas Andreoglu, a restaurant owner in...

published on 06/08/24 at 08:22 | Newspaper | Turkey | www.hurriyetdailynews.com

Greece Reputation Tracker | 13 Note: For a full list of sources, please see appendix A
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Negative Sentiment Drivers

GREECE’S VIGILANCE POINTS FOR ONLINE REPUTATION

In Q3, many negative stories still centered around climate and environmental issues. A shocking incident in the port city of Volos, where thousands of freshwater fish died gained
widespread attention online. This was followed by wildfires near Athens and the severe drought affecting Southern European countries more generally. In particular, the wildfire
caught a lot of attention due to its rapid spread and scale. Alongside these environmental issues, security concerns also emerged, with some reports involving tourists.

Examples of reputation drivers

*  Authorities declared a month-long emergency in port city Volos after thousands of freshwater fish died in its Xiria River, attributing to last year’s devastating floods in central
Thessaly, followed by severe drought.

*  Greek firefighters fought through the night as wildfire flames threatened Athens.

*  Southern European countries, including Greece, are experiencing drought conditions and desertification.
* A 19-year-old Dutch couple on vacation in Crete was attacked by assailants.

*  Three assailants attacked an Arab-Christian Israeli tourist in Greece, believing he was a Jewish Israeli.

*  Hundreds of tourists were told to disembark from a ferry and wade into the sea with their luggage in Balos, Crete, after officials banned the use of a floating platform over
overtourism concerns.

Period of analysis: July 1st, to September 30th, 2024.
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lllustrative Social Posts

STORIES REFLECTING NEGATIVE SENTIMENT

Greece Declares Emergency Over Flood of Dead Fish | ISH News

nffect the already poor tourism in Greece. According to the reports, Tourism to Valos city &
Thessaly region has dropped by . after the severe drop in commercial tourism activities. Greeca's
public prosscutor hes lounched an investigation inta the.

Greece: Two Muslim migrants attempt to rape Dutch tourist in front of her boyfriend - jihadwatch.org/2024/08/greece...

| | |
Engiiah i published on 25/08/24 at 18:07 | Twitter | United States | twitter.com
EREAKING NEWS ' : :
Greecs Declares

Ermergency Dver Flood of Desd FishlISH

published on 09/09/24 6t 12:06 YeuTube | Indis | youtube som

HARE SRS A0 P M ENNR INGE G CIRacil. LIS Hos Israeli attacked in Greece, assailants flee after seeing his cross

the fire had damaged around 10,000 hectares (24,700 acres) of land, Local newspaper Prato
Thema aleo said that the fing had ... change travel satety warnings, Se far no airfines have repocted

cancellations of planned flights to Greece: Have other. . ...Nazareth, was attacked by three individuals in Greece on Wednesday after they suspected him of being a Jewish Israeli.

it Qubati, an Arab-Christian traveling with relatives, suffered injuries to his jaw and head. >"Fahad returned to the place where
GREET

MARATHDN he...
WEA PENTELY
:,?:I::Ib published on 21/07/24 at 19:48 | Reddit | United States | worldnews
ATHENS

WARMAVAS

pubsived on 1308024 8 1449 | TV Radio | Dater | weesliazeds com

Disbelief in Greece as terrified tourists are told to disembark from ferry into the SEA...

Drought latest: southeastern Europe now facing existential-level desertification. Reports from
Creteim the Peloponneseis Sicilys 1 Morocco m Libya m and southern Spain &= that water is
actually running out in reservoirs. Cyprus is so desperate it is importing water from Greece in gas-
guzzling tankers for its consumption & & 5 Without water there is: No food w S @=® ® §, # No
living conditions &* & - E& No tourists ™ &4 .. %~ No economy & gy No human civilisation Welcome to your
#foodapocalypse and #ClimateCrisis

francine wolfisz created a post

Disbelief in Greece as terrified tourists are told to disembark from ferry into the SEA and wade
through...

published on 12/07/24 at 21:12 MNewspaper | United Kingdom www.dailymail.co.uk

published on 03/08/24 at 17:58 | Twitter | Greece | twitter.com

Period of analysis: July 1st, to September 30th, 2024.
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Ratings & Reviews

METHODOLOGICAL OVERVIEW

Consolidating ratings and reviews

*  TRAVELSAT® Pulse uses a solid aggregation methodology to consolidate reviews, both
numerical scores and written feedback, from sources that cater to different aspects of
the tourism ecosystem. It should be noted that not all ratings can be associated with
specific markets.

*  The platform presents all scores through a consolidated scale of 0-10. These have been
converted from their original source and are weighted to adjust the significance that
each source score has. Analyses are carried out across verticals, markets and guest
profiles.

Sentiment analysis technology

* Beyond structured ratings, written reviews are also analysed using the most developed
sentiment lexicon. This allows for an analysis of positive and negative deflections by
keywords by sub-category and guest profile.

* The Al semantic engine covers 16 languages: Arabic, Russian, Polish, Portuguese,
Swedish, Norwegian, Danish, English, French, German, Dutch, Spanish, Italian, Finnish,
Simplified Chinese, and Turkish. However, ratings and reviews are collected for all
sourcing markets sharing their experience on the rating platforms.

MM i@
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Scope of Analysis

DEFINING GREECE’S TOURISM ECOSYSTEM

Sources connected to TRAVELSAT® Pulse Reviews Corpus Analysed

* The sources range from search engines with a review function, such as
Google, to complete online travel agencies, like Trip Advisor and
Booking.com. Currently having 45 sources connected?, 95% of all experience- Verticals
based data available online is analysed.

Reviews Count Greece Reviews Count Benchmark

(01/07/2024 to 30/09/2024) (01/07/2024 to 30/09/2024)

* All rating platforms collect global data on the same KPIs, ensuring accuracy
when comparing to other destinations. Benchmarking data is therefore be Attractions 177,395 6,065,984
based on the largest Hospitality Datasets available.

Restaurants 121,986 10,724,733

Sample definition & analysis period

* A sample of 1500 properties in Greece was randomly selected from its full

. . . . i . Total Sample 299,381 16,790,717
Trip Advisor inventory to create a representative picture of Greece’s tourism
ecosystem.
. The current report ana|yses the third quarter of 2024 ranging from July 15t Note: The benchmark is composed of several representative European destinations.
’
to September 30", 2024.
MM j@Il Savmncan <FERTIA
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Key Visitor Experience Trends

SUMMARY FOR THE THIRD QUARTER OF 2024

* The number of reviews for Greece showed a steady rise until August 2024, after which there was a slight drop in September as the peak tourist
season concluded. Meanwhile, review count for Athens have maintained a steady level throughout the period.

* Greece holds a strong overall rating, exceeding the European benchmark by +0.3 points. This advantage is consistent across most regions, including
Athens, with all areas except the North Aegean scoring at least 9.0. Such results continue to underscore Greece’s ability to meet visitor
expectations, even during the peak tourist season.

* Cultural experiences in Greece once again secured the top rating, with an impressive score of 9.3 points. Food and Beverage held second place,
followed by Seaside attractions. Central Greece, Peloponnese, and Thessaly achieved the highest ratings for Culture, closely followed by Central
Macedonia, the Cyclades, and West Greece. West Macedonia led in the Food & Beverage category, with Crete, the lonian Islands, Peloponnese, and
West Greece all holding second place. Lastly, Epirus, like in Q2, received the highest praise for Seaside activities, followed by Cyclades and
Peloponnese.

* Personnel continued to receive the most positive feedback in written reviews, achieving a near perfect level of positive sentiment. Value for Money
remains in second place, a crucial measure of visitor contentment, particularly during the peak season. Sustainable Travel and Hygiene followed,
both reflecting strong levels of satisfaction in written reviews.

* Regarding regional differences, Attica, the lonian Islands, and Peloponnese received the highest ratings for Personnel. West Macedonia received
only positive comments on Value for Money in written reviews, with West Greece almost doing so as well. Central Macedonia received the most
praise for sustainable practices, while Central Macedonia, Cyclades, and East Macedonia and Thrace earned the highest scores for Hygiene.

* The top five international markets by review volume in Greece were the United Kingdom, Italy, the United States, France, and Germany, in that
order. Visitors from the United States and the United Kingdom provided the highest overall ratings, both exceeding 9.0, followed by Germany,
France, and Italy in that respective order.

Period of analysis: July 1st, to September 30th, 2024.

MM i@
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Overall Experience Reputation

MONTHLY BREAKDOWN OF REVIEW VOLUME & OVERALL RATING FOR RESTAURANTS, BARS & ATTRACTIONS
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Greece Overall

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN GREECE

Sentiment Scores

Overall Rating

Greece
9.1
Rating per Market
Overall Rating
Europe

8.8 Market Rating Review Volume

United States 9.3 4,096

United Kingdom 9.0 6,021

Germany 8.8 2,301

France 8.7 3,243

Italy 8.5 4,841

8,8 Greece 8.7 1,923

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerical ratings.

The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 299,381

MM Kl enavexcowcn = EXMA
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Attica

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN ATTICA

Overall Rating
Greece \ ~
9.1 &———~

Overall Rating
Europe \

8.8 o

W Greece M Attica

Overall Rating
Attica

9.2

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Period of analysis: July 1st, to September 30th, 2024. Review count: 57,443

Sentiment Scores

Note: Data presented here stems from written reviews.

Greece Reputation Tracker | 22

Note: For a full list of sources, please see appendix B

Rating per Market
Market Rating Review Volume
United States 9.4 2,481
Australia 9.3 609
United Kingdom 9.0 993
France 8.6 844
Italy 8.5 707
Greece 8.6 230

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

EMAVEK 201%-2020 =
gnavecneo < EEMA
Pl u=m 2014-2020
RAIROTOM [ e i ]
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Central Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL GREECE

Overall Rating _ Sentiment Scores
--a Overall Rating
Greece \ ~
. Central Greece
91 e——~
4 9.1
’
/

/ \‘

! \

! I

1
o | Rating per Market
Overall Rating ,
Europe \
0 © . .
8.8 Market Rating Review Volume
~ - .

Tm———- United States 9.4 40
B Greece M Central Greece France 9.4 36
Spain 9.3 21
Greece 8.2 20

Culture Sea Food & Beverage
Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. Note: Data presented here stems from numerlcal ratings.
Sentiment categories with no score do not have a large The markets reported are based on review count.
Period of analysis: July 1st, to September 30th, 2024. Review count: 2,765 enough base in terms of mentions.

enavek oo = EEMA
ity 1= 2014-2020
o=
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Central Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CENTRAL MACEDONIA

Overall Rating Sentiment Scores
--a Overall Rating
Greece \ ~ .
. « Central Macedonia
91 e——~
’ 9.0
’
/

/ \‘

! \

! 1

1
Overall Rating " ,' Rating per Market
verall Rating ,
Europe \
¢ . . .
8.8 Market Rating Review Volume
~ P

S===- Romania 9.3 196
B Greece M Central Macedonia Germany 9.2 249
United Kingdom 9.0 222
Turkey 8.9 134
Italy 8.4 170
Greece 8.4 281

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 37,543
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Crete

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CRETE

Overall Rating _ Overall Rating Sentiment Scores
Greece \ =~
. Crete
91 e——
’ 9.0
’
l
/
1
I
1 .
o Rating per Market
Overall Rating
Europe \
8 e
8.8 Market Rating Review Volume
~ - .
S United States 8.9 208
B Greece W Crete United Kingdom 8.8 982
Italy 8.5 892
France 8.5 942
Germany 8.4 463
Greece 8.7 392

Food & Beverage Culture Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 63,289

EMAVEK 201%-2020 =
gnavecneo < EEMA
Pl u=m 2014-2020
RAIROTOM [ e i ]
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Cyclades

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN CYCLADES

Overall Rating . Overall Rating Sentiment Scores
Greece AN N Cyclades
91 e 9.1
’
/

/

1

I

1

o Rating per Market
Overall Rating
Europe \
8 e
8.8 Market Rating Review Volume
”

TN -7 Australia 9.5 307
W Greece ® Cyclades United States 9.4 844
Italy 9.0 867
United Kingdom 8.9 775
France 8.9 567
Greece 9.1 185

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 24,790
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Dodecanese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN DODECANESE

Overall Rating . Sentiment Scores
Greece --~_ Overall Rating
9.1 AN Dodecanese
) ’ 9.0
’
/
/ \‘
! \
! I
1
o | Rating per Market
Overall Rating ,
Europe \
0 © . .
8.8 Market Rating Review Volume
~o -
—-——— Germany 9.1 566
B Greece W Dodecanese The Netherlands 9.0 369
United Kingdom 8.9 1,447
France 8.8 320
Italy 8.3 946
Greece 8.8 211

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 46,773

EMAVEK 201%-2020 =
gnavecneo < EEMA
Pl u=m 2014-2020
RAIROTOM [ e i ]
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East Macedonia and Thrace

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EAST MACEDONIA AND THRACE

. Overall Rating :
Overall Rating . Eoct Macodonia Sentiment Scores
Greece A\ N and Thrace

o———7
9.1 p 9.0
’
’
/ \‘
! \
! I
|
o | Rating per Market
Overall Rating ,
Europe \
0 © . .
8.8 Market Rating Review Volume
”
R Turkey 7.4 38
B Greece M East Macedonia and Thrace Greece 8.8 25

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 6,263
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Epirus

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN EPIRUS

Overall Rating
Greece
9.1 &———~

Overall Rating
Europe \\
88 o

--<. Overall Rating
AN Epirus
9.1

W Greece M Epirus

Sea

Culture Food & Beverage

Note: Data presented here stems from numerical ratings.

Period of analysis: July 1st, to September 30th, 2024. Review count: 3,373

Sentiment Scores

Note: Data presented here stems from written reviews.
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Note: For a full list of sources, please see appendix B

Rating per Market
Market Rating Review Volume
Australia 10 93
United States 9.7 54
France 9.6 33
United Kingdom 9.2 55
Greece 8.6 41

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

EMAVEK 201%-2020 =
gnavecneo < EEMA
Pl u=m 2014-2020
RAIROTOM [ e i ]
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lonian Islands

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN IONIAN ISLANDS

Overall Rating

. - Overall Rating
reece \ N lonian Islands
o———~7
9.1 , 9.0
/
/
/ \\
1 \
I 1
1 1
\
Overall Rating ,’

Europe \

8.8 o

B Greece M lonian Islands

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Period of analysis: July 1st, to September 30th, 2024. Review count: 30,679

Sentiment Scores

Note: Data presented here stems from written reviews.
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Rating per Market
Market Rating Review Volume
United Kingdom 9.1 1,247
The Netherlands 8.8 234
Germany 8.6 227
France 8.4 209
Italy 8.2 842
Greece 8.6 291

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

EMAVEK 201%-2020 =
gnavecneo < EEMA
Pl u=m 2014-2020
RAIROTOM [ e i ]
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North Aegean

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN NORTH AEGEAN

Overall Rating . Overall Rating Sentiment Scores
Gl:ice A - North Aegean
| / 8.7 —
/
/

/ “

! \

! 1
! I

! 1

Overall Rating
Europe \

8.8 o

B Greece M North Aegean

Culture Food & Beverage Sea

Note: Data presented here stems from written reviews.
Sentiment categories with no score do not have a large
enough base in terms of mentions.

Note: Data presented here stems from numerical ratings.

Period of analysis: July 1st, to September 30th, 2024. Review count: 3,802
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Rating per Market
Market Rating Review Volume
Turkey 5.8 21
Greece 8.0 48

Note: Data presented here stems from numerical ratings.
The markets reported are based on review count.

enavek oo = EEMA
AT T 1= 2014-2020
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Peloponnese

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN PELOPONNESE

Overall Rating ' Sentiment Scores
-— Overall Rating
Greece \ ~
9.1 . Peloponnese
’ 4 9.2
’
/

/ \‘

! \

! I

1
o | Rating per Market
Overall Rating ,
Europe \
0 © . .
8.8 Market Rating Review Volume
~ -

S===- United States 9.5 61
B Greece M Peloponnese Germany 3.7 25
United Kingdom 9.3 37
France 9,0 75
Italy 8.9 111
Greece 8.9 123

Culture Sea Food & Beverage

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 10,627
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Thessaly

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN THESSALY

Overall Rating . Overall Rating Sentiment Scores
Greece A\ N Thessaly
91 e~ 9.3
’
/

/

1

I

1

o Rating per Market
Overall Rating
Europe \
8 e
8.8 Market Rating Review Volume
”

R Poland 9.4 64
B Greece M Thessaly Germany 9.1 69
Romania 9.0 54
Italy 8.6 219
United Kingdom 8.5 204
Greece 9.2 44

Culture Food & Beverage Sea

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from numerical ratings. Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Period of analysis: July 1st, to September 30th, 2024. Review count: 6,749
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West Greece

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST GREECE

Overall Rating ‘ Sentiment Scores
--a Overall Rating
Greece \ ~
9.1 . West Greece
. ’ 9.3
’
’

/ \‘

! \

! I

1
o | Rating per Market
Overall Rating ,
Europe \
0 © . .
8.8 Market Rating Review Volume
~ -

T==-- United States 8.8 31
B Greece M West Greece France 8.7 61
United Kingdom 8.4 22
Germany 8.3 21
Italy 7.3 45
Greece 8.2 26

Culture Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Sentiment categories with no score do not have a large
Period of analysis: July 1st, to September 30th, 2024. Review count: 3,471 enough base in terms of mentions.

enavek oo = EEMA
AT T 1= 2014-2020
o=
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West Macedonia

EXPERIENCE REPUTATION: RESTAURANTS, BARS & ATTRACTIONS IN WEST MACEDONIA

Overall Rating - Overall Rating

Grgeice N\ N West Macedonia
B , 9.4

Overall Rating
Europe

8.8

B West Macedonia

W Greece

Food & Beverage

Note: Data presented here stems from numerical ratings. Sub-categories
with no score do not have a large enough base in terms of reviews.

Period of analysis: July 1st, to September 30th, 2024. Review count: 563

Sentiment Scores

Rating per Market

Note: Data on reviews per market was not sufficient for
analysis.

Note: Data presented here stems from numerical ratings.

Note: Data presented here stems from written reviews. :
The markets reported are based on review count.

Sentiment categories with no score do not have a large
enough base in terms of mentions.
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Note: For a full list of sources, please see appendix B
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Take Aways

IMPORTANT TAKE AWAYS FOR TRAVEL IN GREECE

*  Greece’s Net Sentiment Index (NSI) for Q3 2024 started off low in July but improved as August and September progressed, now ranking fourth behind Portugal, Italy, and Croatia.
Athens followed a similar trend, experiencing a drop in scores in August but recovering in September.

*  Greece experienced the highest volume of conversation within the Culture topic, which maintained one of the most favorable sentiment levels. Gastronomy matched Culture
in positivity during Q3, showing a strong number of conversations as well. The Environment topic remained stable in terms of volume but reflected a declining trend in
sentiment, likely attributed to extreme summer weather events. Finally, although the volume of conversations related to Hospitality has risen, the sentiment score for this
topic has seen a slight decrease.

* Greece experienced several positive initiatives centered around sustainability during the summer, including the debut of the country's first eco-friendly skyscraper, Piraeus
Tower, and an environmental awareness project in Apikia village. Beyond the primary tourist destinations, the islands of Samos and Tilos gained attention in Q3 for their serene
and untouched natural beauty, appealing to those looking to escape conventional tourist areas. Cultural attractions featured an exhibition on Paros, alongside luxury lodging
experiences like Cavo Tagoo Mykonos.

*  Most negative stories were related to climate and environmental challenges. A disturbing event in the port city of Volos, where the deaths of thousands of freshwater fish,
captured considerable online attention. This incident was soon followed by wildfires near Athens and a serious drought that has impacted Southern European more generally.
Moreover, safety incidents were highlighted by negative stories involving tourists.

*  Therise in the number of reviews for Greece, which began in March, came to a halt in September. In contrast, Athens has maintained a steady review volume since April, even
experiencing a slight uptick in September, indicating Athens’ continued appeal to visitors regardless of the month.

*  Greece maintains a competitive overall rating compared to the European benchmark, leading by +0.3 points. This advantage is evident across most regions, including Athens.
Once again, cultural experiences in Greece have received the highest score, while Food & Beverage has outperformed Seaside attractions again during the third quarter.

*  Despite a slight decrease in sentiment ratings for all four topics compared to the Q2, Greece still maintains positive feedback considering it has been the peak season. Personnel
consistently achieved the highest sentiment scores in written reviews, earning a rating of 9.4. Value for Money came next with a score of 8.9. Sustainable Travel and Hygiene
also garnered positive ratings of 8.2 and 8.1, respectively, indicating strong approval from visitors.

*  The five leading international markets by review volume in Greece, in the descending order, were the United Kingdom, Italy, the United States, France, and Germany. Visitors
from the U.S. and U.K. gave the highest ratings, both above 9.0, followed by Germany, France, and Italy.

Period of analysis: July 1st, to September 30th, 2024.
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Appendix A

SOURCES FOR DATA STEMMING FROM SOCIAL LISTENING

Unveiling the global online reputation of travel brands

Travel brands’ online reputation is measured through global online conversations and
comments on various platforms. These are shared by differing media, consumers,
companies, citizens, brands and officials on websites, forums, blogs & social networks.

Social Networks: Online News

e X *  Greek Reporter

e TikTok *  National Geographic, etc.
*  YouTube Newspaper, News Agency

*  Pinterest e Daily Mail

*  Vkontakte *  The Washington post, etc.
Blogs / Forums TV/Radio

*  Travel blogs *  RTBF etc.

. Reddit, etc. Podcasts

Magazine
*  Travel magazine

e Lifestyle magazine, etc.

Press Releases
Substack
Twitch
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Appendix B

SOURCES FOR DATA STEMMING FROM RATINGS & REVIEWS

Analysing visitor experience based on ratings and reviews data

Currently 45 sources are connected to analyse ratings and reviews data. They account
for 95% of all experience-based data available online.

Agoda

AirBnB
Booking.com
BungaloSpecials.nl
Camping.info
Camping2be
CheapTickets
Ctrip (Trip.com)
Dagjeweg
Ebookers
Expedia.com

Facebook

GetYourGuide
Goibibo.com
Google
Holidaycheck.de
Hostelworld
Hotels.com
Hotels.nl
HotelSpecials.nl
HRS

Klook

Latminute.com.au

MakeMyTrip
MeetingReview
Musement
Open Table
Orbitz

Otelpuan
Parkvaccances
Rooms for Africa
Staycation
TableOnline.fi

Takeaway.com

TheFork
Travelocity
Traveloka
TripAdvisor
Trustpilot

Viator
Weekendjeweg.nl
Wotif

Yelp

Zomato

Zoover
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